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在全面质量管理方面：现有的对 TQM 与公司业绩的关系的研究，基本上都证明了采用 TQM 的
公司的会计业绩与市价都会提高。Symons 等（1995）研究表明，基于 TQM 的报酬体系会带来更高
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Thinking about Nonfinancial Measure Research Found on Value-based 
Management 
Chen Hua-min 
(Xiamen University, Xiamen, Fujian, 361005) 
Abstract: Nonfinancial measures are closely correlated with enterprises’ value-based management, while 
cause-effect link is the core of its research. This article summarizes the literatures first, then analyzes both the 
merits and weaknesses of current research, and figures empirical research need to go deep, especially for the 
casual model. In the last part, the author point out casual-based research of value driver is the leading direction 
in the future, and advances some perspectives that ought to be taken care in casual model constructing. 
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